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Steps Taken To Speed 


Housing Administrator Albert M. Cole issued a 
Housing Construction 


statement on April 4 concerning actions taken 
to speed up construction under HHFA programs. 
He declared, "Speed-up measures to release construction funds to communities and 
institutions at a much earlier date, have been worked out in the past two weeks for 
college housing loans, public facility loans, public housing construction, and con- 
struction in urban renewal areas." 

Following is the portion of the statment dealing with the steps which are being 
taken, with broad authority for regional offices to authorize the start of construc- 
tion of college housing projects at an early date: 

"About $130,000,000 of approved college housing loans already near construction 
stage will move ahead on schedule at an early date. Another $175,000,000 in college 
housing construction, in planning stages, has been rescheduled to advance construc- 
tion starts by one to more than three months, and to get this building under way 
during the year. 

"College housing loan processing time is being sharply reduced by the Community 
Facilities Administration. Preliminary review is being eliminated on applications 
from schools that have previously obtained loans, and Regional Offices are being 
authorized to process such loans in a single step. 


"Construction advances up to 254 of the loan, with commitments for later advances 


up to 75 percent of the loan, will be made where needed to permit construction to 


start without waiting for completion and offering of bonds necessary for long-term 
financing." 


Advertising Council The Council for Financial Aid to Education has 
Campaign Continues mailed to college and university presidents 

specially prepared kits of material concerning 
the Advertising Council's spring campaign on behalf of higher education. Additional 
information concerning use of the material has been supplied through a joint memo- 
randum to members of the American College Public Relations Association and the 
American Alumni Council, issued by the executive directors of these organizations on 
April 4. 

The joint memorandum contains a summary of the measureably achievements of last 
year's campaign, which is characterized as one of the major public service efforts 
of the Advertising Council's long list. The details follow: 

Whereas pre-campaign estimates had pegged the likely total of contributed media 
space, air time and services at the $2,000,000 level, even a conservative estimate 
of the results is three times as high. According to the Advertising Council's own 
measurement of actual tear sheets of ‘space ads and monitoring reports of radio and 
TV commercial network programs, the figure for the first year of the higher educa- 
tion campaign stands at $5,924,605. (The large radio and TV total included here 
would, it is estimated, more than double if network sustaining and cooperative and 
local station time contributions were added.) Because of the volumtary contributions 
of the advertising agency, the media and others concerned with the campaign, all of 
this was achieved at a cost to the Council for Financial Aid to Education of $106,000 
for "make ready” charges of plates, mats, films, kits and other materials. Here is 
the Advertising Council's list (note two media terms used below: newspaper adver- 
tising is figured in terms of lineage--roughly 14 lines to the column inch; and 

"a home impression" in radio and TV is one message heard or seen once in one home ): 
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3,416,000 lines of advertising through distribution to 8,500 newspapers. 

1,200 ads under Newspapers Cooperation plan involving 750 newspapers. 

380,000 lines of advertising through NAEA Plan involving 350 newspapers. 

804,000,000 home impressions through distribution to 500 television stations 
(estimated as the equivalent of being on four top TV shows every week 
for 13 consecutive weeks). 

81,000,000 home impressions through distribution to 3,800 radio stations. 

370 pages of advertising through distribution to 750 business magazines. 

160 pages through distribution to 3,800 company magazines. 

12 pages of advertising in consumer magazines (even though they tradition- 
ally and officially support only the U.S.Savings Bond campaign). 

147,000 postings of car cards distributed to transportation agencies. 


In releasing the figures attesting to the success of the campaign in the first 
year, the Advertising Council has warned that succeeding years may not achieve 
this peak, since the newness and timeliness of the campaign for higher education 
may wear off somewhat with the media. If, however, those communities and regions 
that did so much to enhance its effectiveness continue their efforts with media 
and potential sponsors, and if many additional groups go to work on a comparable 
scale, there is no reason to believe that the first year's spectacular record 
cannot be surpassed... 

No attempt has been made thus far to compute the additional millions of 
dollars worth of space and time--beyond the nationally-measured $5.9 million 
cited earlier-- that has been contributed through other channels. As noted, 
network sustaining and cooperative and local station time contributions in radio 
and TV were not figured in the total. Nor is any national magazine advertising 
contributed by such large national concerns as Republic Steel, Goodyear, Armco 
or Cyanamid. Another important medium that has never before figured prominently 
in an Advertising Council campaign but which has gone all-out in this effort is 
the alumni magazine. Even though it proved impractical to provide free electro- 
types, over 300 alumni magazines have made it a practice to carry full-page ads 
for the higher education campaign on a regular schedule. 


Ford Foundation Grants A three-year grant of $150,000 to the Council 
Fund For Small Projects ; for support of its general program of study of 


critical educational problems has been announced 
by the Ford Foundation. This grant will provide continuing funds for the Council's 
Committee on Television, and also will enable the Executive Committee of the Council 
to appropriate funds for several small projects each year without prior reference 
to the Foundation itself. 

In the proposal to the Foundation, President Arthur S. Adams suggested 
several areas in which desirable projects can now be foreseen. He mentioned more 
effective communication between higher education and the Federal Government con- 
cerning facts underlying specific issues of public policy and action; identifi- 
cation and strengthening of mutual relations of higher education with business 
and industry; development of better understanding among the general public in 
respect to the objectives, processes, and nature of higher education; and several 
miscellaneous studies suggested by Council committees and commissions dealing 
with college students, college teachers, and processes of educational testing 
and measurement. 

The agreement with the Ford Foundation is that before actually undertaking 
any project, a detailed proposal will be prepared and recommended by the cognizant 
committee and approved by the Executive Committee of the Council. The Foundation 
will be kept informed of the projects which are undertaken under this plan. 

The Council has also received a two-year grant of $200,000 to assist the 
work of the Joint Council on Educational Television, for which the American 
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Council on Education acts as fiscal agent. The Joint Council on Educational Tele- 
vision has been concerned for the past five years with the problems involved in 
getting into operation the 256 channels allocated to educational television by 

the Federal Communications Commission in 1952. 


Report Issued On About one out of four students who enter college 
Student Dropout drops out by the end of the first year, a study 


just completed by the U. S. Office of Education 
reveals. The number of students who stop their education the first year is about 
equal to the total who drop out during the following 3 years combined, the study 
shows. 

The information is contained in a 177-page report, "Retention and Withdrawal 
of College Students," which covers the college careers of more than 12,000 stud- 
ents who initally enrolled in 190. The report was prepared by Robert E. Iffert 
of the Office of Education staff. 

Some of those who drop out of college at one time or another later re-enter. 
Altogether, about 6 out of 10 who enter college graduate, 4 of them from the 
institutions in which they first enrolled. More than one-fifth of those who drop 
out of college permanently were in the top 20 percent of their high school gradu- 
ating class. 

The study shows that rates vary considerably among different types of col- 
leges and universities. For example, 42 percent of the male freshmen in tech- 
nological institutions were graduated four years later, whereas only 29 percent 
of the men in teachers colleges completed the four-year program. 

Reasons for discontinuing college most often mentioned by men were military 
service (due in part to the Korean conflict) and lack of interest in studies. 
Women reported marriage and taking a full-time job as chief reasons. Both men 
and women listed financial difficulties as the third most important reason. 

The study indicates that scholarship money was used to pay the expenses of 
some students of marginal ability while students of demonstrated ability dropped 
out of college because of financial difficulties. "The evidence in the study 
points to the conclusion that there is some waste and inefficiency in the admini- 
stration of scholarship funds in higher education," the report said. 

Although the quality of student work was found to have little relationship 


E to family income, finances did appear to be related to a student's chance of 

sed remaining in college. Average family income of the graduates was more than $1,000 
L's above that of students who dropped out by the end of the first term.. 

neil In answer to questions on why they went to college, men most frequently 

Say listed the importance of a college education in earning a living. Women generally 


mentioned academic, social and homemaking considerations. 
Engineering attracted 70 percent more freshmen men than the next most popular 

e field, business administration. Next in line were medicine, chemistry and account- 

7 ing. Teaching drew 94 percent more women than home economics, the next most 
popular subject. Next came English, music and business administration. 

More than half of the students switched to a different major field of study 
during their college career. 

. Among men, engineering, physical education, business administration and 
agriculture, in that order, showed tlie greatest holding power. Teaching, nursing, 
home economics, physical education, music and business administration, in that 
order, had the greatest holding power among women. 

Greatest dissatisfaction indicated by students concerned college assistance 
ant to students in solving personal problems. "Students were almost unanimous, re- 

on gardless of their ability level or the type of institution in which they were 
enrolled," the study says, "in expressing a low opinion of the performance of the 
counseling, guidance, and orientation functions in higher education. Their 
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appraisal would suggest that colleges have been unable or unwilling to 
recognize, and to make adjustments for, the changing character of their student 
populations." 

Copies of the Office of Education publication may be obtained from the 
Superintendent of Documents, United States Government Printing Office, Washington 
25, D.C., at 65 cents each. 


Details Released On Additional information has been received from the 
Army College Program Army concerning its expanded program of schooling 


at U. S. colleges and universities in technical, 
scientific and managerial fields,which is now being made available to Army enlisted 
men, A preliminary announcement was included in Vol. VII, No. 11 of this Bulletin, 

In order to provide the Army with a hard core of highly trained career 
specialists and non-commissioned officers, soldiers can receive up to four years 
college level training at Government expense. 

Military personnel, to be eligible for participation in this program, must 
be on active duty as enlistees, inductees, or RFA personnel, have completed one 
year of a two year training obligation at the time of application and complete 
the academic training before attaining age 35. 

Fields of specialization will vary, based upon military requirements, but 
may include such subjects as business administration, bacteriology, cinematography; 
many types of engineering, criminology, journalism, and political science. 
Applicants may indicate first and second choices of areas of training and school, 

The training will be made available to volunteers in one and two year 
increments. Those who apply and are accepted for one year of training will be 
required to reenlist for a three year enlistment. Those selected for two years 
of training will be required to reenlist for six years. A third and fourth year 
of training toward a degree can be applied for within 6 months prior to completion 
of the current enlistment. 

Applicants must have graduated from an accredited high school or equivalent, 
Applicants with a General Education Development diploma or certificate or who are 
graduates of non-accredited high schools are acceptable, subject to passing of the 
entrance examination of the college or university to which admittance is being 
sought. In addition, applitants must achieve certain minimum scores in the Army 
classification battery of tests. 

Applications are being accepted up to May 1, 1958, for the college period 
starting in the fall of 1958. 

The Chiefs of the Technical and Administrative Services and Continental 
Army Command will select applicants on a best qualified basis. 

It is estimated that approximately 300 personnel will enter this program 
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While OSIR does not have actual questionnaires or reports for distribution, 
it will, upon request, be glad to tell where more information may be obtained. 
The appropriate Q or QR number should be given with the inquiry. OSIR would 


appreciate receiving a copy of any letter of inquiry sent directly to the 
source of the questionnaire. 


1. QR 768 - A study of student mobility among the states will be undertaken 


next fall by the American Association of Collegiate Registrars and 
Admissions Officers. [It will be national in scope and will make un- 
necessary smaller mobility studies currently being considered. 


QR 669 - A one-page "request for information on faculty housing" in 
Oregon, Washington and Idaho. 


QR 66 - A 4-page questionnaire concerning “the operation of work exper- 
ience programs in junior colleges."" A 2-page summary of findings is available. 


QR 708 - This is a 3-page questionnaire on 'Desegregation of Higher Educa- 
tion in Maryland" for a journal article. 


QR 769 - This is a one-page questionnaire on present policy in insti- 


tutions of higher education in the state of Maryland toward the admission 
: of negroes. 


QR 713 - This refers to the “Annual Survey of Current Trends: Institutional 
Form" of the Commission on Colleges and Universities of the North Central 
Association of Colleges and Secondary Schools. The January 1958 issue of 
The Reporter is a progress report on the first annual survey, and presents 
some tentative guidelines in relation to faculty, finance and library. 


QR 712 - The Sub-Committee on Employment of the National Association of 
Student Personnel Administrators Committee on Scholarship and Student Aid, 
Dean I. Clark Davis, Chairman, Office of Student Affairs, Southern [llinois 
University, Carbondale, [llinois, is circulating to its membership a 
questionnaire on student employment. 


QR 711 - This refers to a questionnaire being sent to members of the 
American Association of Colleges for Teacher Education, as part of a 
doctoral study. Part I pertains to courses required of prospective high 
school mathematics teachers. Part II is concerned with: A. Present Programs 
for Education of Teachers of Senior High School Mathematics; B. Special 
Methods of Instruction; and C. History of Teacher Education in Mathematics. 


Course listings from the catalog of each institution were entered on Part 
I before it was mailed to that institution. 


QR 664 - A government survey on the demand for liquid helium. 


QR 686 - The Asia Society, Inc., 18 East 50th Street, New York 22, N.Y., 
has undertaken a survey of picture slide resources dealing with Asia. 
Approximately 1700 questionnaires were sent out in December, 1957 to 
individuals and institutions believed to have slides on Asia. 
inary report is based on 644 replies, as of January 24, 1958. 
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QR 622 - A one-page questionnaire to "Deans of graduate schools” concerning g 


special programs for foreign students who are not adequately prepared for 
graduate work. 


QR 684 - This is a questionnaire distributed by the Synod of New York of 
the Presbyterian Church on "Facilities for Religious Education in the 
Collegiate Institutions of New York State." 


QR 685 - A one-page questionnaire on "Law School examinations and examina= 
tion procedure." 


QR 748 - A graduate student is making a letter-type survey of interest in 
international affairs in Maryland universities. 


QR 749 - A graduate student is surveying “all the public junior-community 
colleges in the United States organized since 1944" on religious organiza= 
tions in these colleges. 


QR 750 - A one-page questionnaire. Data "will be used in the prepara- 
tion of a paper on the training in public administration being provided 
by junior colleges..." 


QR 735 - The Committee on the Status of Professional Women in Education 
of the National Association of Women Deans and Counselors, is circulating 
a 7-page questionnaire. 


QR 718 - Pertains to a “questionnaire on graduate studies." The "skills 


and achievements expected" and the “specific courses required” are requested 


Qk 170 - A survey of personnel research was addressed to all member deans 


of the American Association of Collegiate Schools of Business. The result 


will be published in May. The report will be for sale. 


QR 445 - A summary of a survey of rates paid to engineers in the class 
of 1957 and expected-rates for 1958 is available. 


QR 733 - Pertains to a "foreign student clearing house questionnaire." 
Questionnaires were sent to several hundred colleges by "one of a series 
of clearing houses, on various subjects, which are being set up by member 
schools of the Intercollegiate Association of Women Students." 


QR 715 - Q450 - An 80-item questionnaire on “Personnel Practices survey 
concerning faculty personnel" dated January 1958. 


QR 715 - Q451 - An 187-item questionnaire entitled: “Personnel practices 
survey for staff (non-academic) personnel" dated January 1958. This is 
reported as a fourth such survey on non-academic personnel. 


QR 15 - Several questionnaires, distributed last spring, have resulted 


in a 59-page report, College Opportunity in New Jersey, State Board of 
Education, Trenton, 8H. J. 


R 753 - reported as item 22 in the April 2 “Report on Questionnaires" refemy 


to a 2l1l-page report entitled: Physical Facilities Analysis for Colleges 


and Universities: A Handbook of Techniques, available from AACTE, ‘Oneoata 
The price ($7.00) was not indicated. 
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